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HELPING STUDENTS BUILD A SOLID BUSINESS 

KNOWLEDGE FOUNDATION  

PREFACE

Welcome to the seventh Canadian edition of Business Essentials. In this 

edition, we continue to emphasize our long-standing principle of “Doing 

the Basics Best.” Cutting-edge firsts, up-to-date issues that shape 

today’s business world, and creative pedagogy help students build a solid 

foundation of business knowledge. This new edition continues with the 

strengths that made the previous editions so successful—comprehen-

siveness, accuracy, currency, and readability.

VISUAL WALKTHROUGH

NEW! Interior Design An all-new re-design is clean, bright, and 

extremely reader-friendly. It will generate a high level of student interest. 

UPDATED! Learning Objectives A list of numbered learning 

objectives is presented at the beginning of each chapter. These objec-

tives—which help students determine what is important in each chapter— 

are also referenced in the margine opposite the relevant headings in the 

chapter and in the end-of-chapter summary. Each multiple choice, true/

false, and short answer questions in the Test Bank is also identified by 

Learning Objective.

NEW! Chapter Opening Cases Each chapter begins by 

describing a situation faced by a real Canadian or global company, which 

helps students bridge the gap between theory and practice. Topics such 

as Internet entrepreneurs, the NHL lockout, credit card traps, and others 

will be of great interest to students. New Questions for Critical Thinking 

at the end of these opening cases direct student attention to important 

issues they need to consider.

NEW! There’s an APP for THAT! Each chapter includes a 

description of several useful apps related to the chapter material. These apps 

allow students to engage in business concepts in new and dynamic ways.

NEW & UPDATED! Text Boxes on Key Topics Four 

series of boxed inserts are integrated throughout the text: Managing in 

Turbulent Times, Entrepreneurship and New Ventures, The Greening of 

Business, and E-Business and Social Media. Virtually all of the material in 

these boxed inserts is either new or updated.

NEW! Video Cases Two video cases appear at the end of each of 

the five Parts of the text. Nine of the ten video cases are new. The videos 

can be shown in class to prompt classroom discussion using the questions 

at the end of the written case. Or ask students to complete a written assign-

ment based on the questions. This approach to teaching adds a positive 

dynamic to classes because students will be able to relate text material to 

actual Canadian business situations. The cases are also available through 

the MyBizLab for Business Essentials, Seventh Canadian Edition.
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NEW & UPDATED! Supplemental Content Five supple-

ments are placed at the end of relevant chapters in the text and contain 

more detailed information about specific topics. 

 • The first supplement—A Brief History of Canadian Business in 
Canada—is at the end of Chapter 1. The material in this supple-

ment (summarized in the text and included in its entirety online in 

MyBizLab) describes the development of business activity in Canada 

over the last 300 years. 

 • The second supplement—Business Law—is found at the end of 

Chapter 3 and includes key topics such as contracts, the concept of 

agency, warranties, copyrights and trademarks, and bankruptcy. 

 • The third supplement—Information Technology (IT)—is included 

at the end of Chapter 11. It focuses on the impact that IT has had 

on the business world, the IT resources businesses have at their 

disposal, the threats that information technology poses for busi-

nesses, and the ways in which businesses protect themselves from 

these threats. 

 • The fourth supplement—Managing Your Personal Finances—is at 

the end of Chapter 14. The material in this supplement (briefly sum-

marized in the text and included in its entirety online in MyBizLab) 

presents a down-to-earth, hands-on approach that will help students 

manage their personal finances. Included in the supplement is a 

worksheet for determining personal net worth, insightful examples 

demonstrating the time value of money, a method for determining 

how much money to invest now in order to build a future nest egg 

of a certain size, suggestions on how to manage credit card debt, 

guidelines for purchasing a house, and a personalized worksheet for 

setting financial goals. 

 • The fifth supplement—Insurance as Risk Management—is found 

at the end of Chapter 15. It provides information on insurable vs. 

uninsurable risks, the different types of insurance products that are 

available, and special forms of business insurance. 

NEW! Examples of Business Practice These examples focus 

on both large and small companies like Beyond the Rack, Netflix, Groupon, 

Target, Silicon Sisters, Coalition Music, Scotiabank, and Subaru, just to name 

a few. Some of these examples are brief while others are more detailed, but 

they all help students better understand important business concepts. 

NEW & UPDATED! End-of-Chapter Case Virtually all of 

the end-of-chapter cases are new or substantially updated. 

NEW! Assisted-Graded Writing Assignments Select 

end-of-chapter questions, identified by an icon, have been built as 

assisted-graded assignments within MyBizLab to help assess students’ 

written communication skills. Each question is built with marking rubrics 

to help facilitate the grading of these assignments. 

NEW! Dynamic Study Modules powered by 
Amplifire Accessed via any computer or mobile device, these 

Dynamic Study Modules deliver a truly engaging solution that’s proven to 

optimize study times, enhance test scores, boost knowledge acquisition 

and improve retention.

NEW! Marketing Chapters Condensed Based on reviewer 

comments, the three marketing chapters in the sixth edition have been 

reduced to two in the seventh edition. Material has been streamlined and 

revised to make it more effective for an introduction to business course. 

Extensive topic coverage of marketing issues continues, but in a more 

succinct fashion. This change reduces the total number of chapters in the 

text from 16 to 15. 

ii
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STUDENT RESOURCES

Break Through to a Higher Level of Learning with the all new MyBizLab, 

with a more dynamic, simplified user interface. This new interface allows 

for quick and easy access to:

• Assignments

• Study Tools

• eText

• Gradebook, Results, and Reports

• Additional options for course customization, such as modification to 

the course menu

New Communication Tools The following new communica-

tion tools can be used to foster collaboration, class participation, and 

group work.

• Email: Instructors can send emails to their entire class, to individual 

students, or to instructors who have access to their course.

• Discussion Board: The discussion board provides students with a 

space to respond and react to the discussions you create. These 

posts can also be separated out into specific topics where students 

can share their opinions/answers and respond to their fellow class-

mates’ posts.

• Chat/ClassLive: ClassLive is an interactive chat tool that allows instruc-

tors and students to communicate in real time. ClassLive can be used 

with a group of students or one-on-one to share images or PowerPoint 

presentations, draw objects or write on a whiteboard, or send and 

received graphed or plotted equations. ClassLive also has additional 

classroom management tools, including polling and hand-raising.

Enhanced eText Available within the online course materials and 

offline via an iPad app, the enhanced eText allows instructors and stu-

dents to highlight, bookmark, take notes, and share with one another.

Dynamic Study Modules
Break through to a new world of learning with MyLab’s Mobile Dynamic 
Study Modules. Accessed via any computer or mobile device, these 

Dynamic Study Modules deliver a truly engaging solution that’s proven 

to optimize study times, enhance test scores, boost knowledge acquisi-

tion, and improve retention.

INSTRUCTOR’S RESOURCES

Instructor’s Resource Centre Instructor resources are pass-

word protected and available for download via www.pearsoned.
ca. For your convenience, these resources are also available online at 

www.pearsoned.ca/mybizlab in the instructor area.

Integrated Instructor’s Resources eText  Useful 

Teaching Tips and Resources, identified by an apple icon, are easily iden-

tified throughout the Pearson eText located within MyBizLab. Instructors 

will find Chapter Overviews and Outlines, Teaching Tips, Quizzes, 

Solutions to end-of-chapter exercises and other valuable resources. 

Collated versions of this resource can also be downloaded from the 

Instructor Resources at MyBizLab.com.

NEW & UPDATED! Test Bank This substantially enhanced 

test bank in Microsoft Word format contains over 5000 multiple-choice, 

WHAT’S NEW IN THE SEVENTH 

CANADIAN EDITION?

New content has been included in all chapters. An illustrative (but not 

exhaustive) list is as follows: 

Chapter 1—new material on the mobile phone market, the “China effect” 

on commodity prices, and Canada’s supply management system

Chapter 2—new material on Walmart’s expansion into South Africa, 

competitive forces in the Canadian retail market and in the coffee trade, 

and trends in the economic environment that have led to the growth of 

discount stores and bargain retailers 

Chapter 3—new material on the fair trade movement, ethical models, 

technological innovations and their impact on ethics, encouraging ethical 

behaviour in organizations, dilemmas in the green movement, counterfeit 

brands, whistle-blowers, and sustainability

Chapter 4—new information on the top small- and medium-sized 

employers in Canada, the role of angel investors, and the activities of 

business incubators

Chapter 5—new material on the European debt crisis, the BRICS countries, 

the impact of currency fluctuations on business activity, global adaptation of 

products, foreign direct investment in Canada, and changes in Europe (a new 

north vs. south emphasis in contrast to the former east vs. west emphasis)

Chapter 6—new material on goal setting, crisis management, corporate 

culture, and the overtime pay controversy

Chapter 7—new material on the Occupy Wall Street movement, divisional 

organization structures, and Kodak’s strategy crisis

Chapter 8—new material on the NHL lockout, green careers, employee 

orientation, workforce diversity, public sector unions, union organizing 

strategy, and behaviour-based interviewing

Chapter 9—new material on employee satisfaction in the workplace, 

telecommuting, and employee involvement

Chapter 10—new material on the manufacturing sector in Canada, the 

production of green energy, production scheduling tools, global pro-

ductivity comparisons, supply chain disruptions, and automotive quality 

rankings. 

Chapter 11—new material on investigative forensic accounting, ethics 

in the accounting profession, and progress toward unification of the 

accounting profession under the Chartered Professional Accountant 

(CPA) designation

Chapter 12—new material on product values and benefits, green 

products and services, customer relationship management (CRM), the 

marketing environment and its impact on marketing strategy, integrated 

marketing strategy, market segmentation, organizational (B2B) marketing, 

and extending the product life cycle

Chapter 13—new material on target markets, promotion and its effect on 

consumer decision processes, the influence of the internet and the power 

of consumer engagement, mobile media, and supply chain initiatives. 

Chapter 14—new material on credit cards, “digital wallets,” the Canadian 

dollar, and the potential mortgage crisis in Canada

Chapter 15—new material on alleged cash “hoarding” by corporations, 

short selling, mobile investing, and crowdfunding
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true/false, short-answer, and essay questions. NEW Critical Thinking 

multiple-choice questions will help in the assessment of comprehension 

and application of the concepts. NEW Bloom’s Taxonomy tagging and 

textbook page references tied to each question will help in the efficacy 

of student assessment. This robust test bank is also available in MyTest 

format (see below).

MyTest Pearson’s powerful online assessment-generation program 

facilitates easy creation and printing of quizzes, tests, and exams, as 

well as homework or practice handouts. Questions and tests can all be 

authored online, allowing instructors ultimate flexibility and the ability to 

efficiently manage assessments at any time, from anywhere.

UPDATED! Instructor’s Resource Manual The 

Instructor’s Resource Manual contains chapter synopses, outlines, teach-

ing tips, in-class exercises, case studies, and suggestions on how to use 

the text effectively. It includes material for classroom use, such as careers 

in business and additional cases. The manual also provides answers to 

the end-of-chapter questions and cases (including Building Your Business 

Skills, Exercising Your Ethics, and the CBC Video Cases).

NEW! PowerPoint® Presentations PowerPoint 

Presentations offer an average of 40 PowerPoint slides per chapter, out-

lining the key points in the text. NEW for this edition are improved visuals, 

unique examples, and quick check questions. The slides also include 

lecture notes, page references to the text, summaries, and suggestions 

for student activities or related questions from the text.

UPDATED! CBC Video Library (DVD ISBN: 
0133575128) The CBC Video Library for Business Essentials, Seventh 

Canadian Edition, includes ten segments, nine of which are new to this edi-

tion. Drawn from CBC programs such as The National, Dragon’s Den, and 

Marketplace, these videos accompany the video cases found at the end of 

each part in the text. Business issues from across the country are discussed 

from a Canadian point of view. The cases can also be viewed online at 

www.pearsoned.ca/highered/videocentral, and answers to the discussion 

questions are provided in the Instructor’s Resource Manual.

NEW Pearson Introduction to Business 
CourseConnect CourseConnect is a two-time CODIE-Award 

winning comprehensive, personalizable, online course built to specific 

learning outcomes. CourseConnect courses include interactive lesson 

presentations and a complete, integrated assessment strategy. Our 

courses are ideal for online and blended environments, in which courses 

are taught remotely and asynchronously – meaning the instructor and 

student are not always in the same physical location at the same time. Our 

courses are built by subject matter experts and credentialed instructional 

designers, then rigorously evaluated for quality, alignment, and instruc-

tional design.

Pearson Custom Publishing (www.prenhall.com/
custombusiness) Pearson Custom Publishing can provide you 

and your students with texts, cases, and articles to enhance your course. 

Choose material from Darden, Ivey, Harvard Business School Publishing, 

NACRA, and Thunderbird to create your own custom casebook. Contact 

your Pearson Education Canada sales representative for details.

Online Learning Solutions Pearson Education Canada sup-

ports instructors interested in using online course management sys-

tems. We provide text-related content in Blackboard/WebCT and 

Course Compass. To find out more about creating an online course 

using Pearson content in one of these platforms, contact your Pearson 

Education Canada sales representative.

Your Pearson Education Canada Sales 
Representative Your Pearson sales rep is always available to 

ensure you have everything you need to teach a winning course. Armed 

with experience, training, and product knowledge, your Pearson rep will 

support your assessment and adoption of any of the products, services, 

and technology outlined here to ensure our offerings are tailored to suit 

your individual needs and the needs of your students. Whether it’s getting 

instructions on TestGen software or specific content files for your new 

online course, your Pearson sales representative is there to help. Ask your 

Pearson sales representative for details.

Technology Specialists Pearson’s Technology Specialists 

work with faculty and course designers to ensure that Pearson technology 

products, assessment tools, and online course materials are tailored to 

meet your specific needs. this highly qualified team is dedicated to helping 

schools take integration of a variety of instructional materials and media 

formats. Your local Pearson Education sales representative can provide 

you with more details on this service program.

CourseSmart CourseSmart is a new way for instructors and stu-

dents to access textbooks online anytime, from anywhere. With thou-

sands of titles across hundreds of courses, CourseSmart helps instructors 

choose the best textbook for their class and give their students a new 

option for buying the assigned textbook as a lower cost eTextbook. For 

more information, visit www.coursesmart.com. 
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